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Disclaimer

Elevate Youth California (EYC) is a program of the California
Department of Health Care Services (DHCS) funded through
Proposition 64 California Cannabis Tax Fund, Allocation 3, YEPEITA.
Sierra Health Foundation: Center for Health Program Management
(The Center) is contracted to support the implementation of EYC.
This statewide program provides funding and technical assistance for
organizations that are developing or increasing community substance
use disorder (SUD) prevention, outreach, and education focused on
youth.
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Icebreaker:

- Share a story that changed
how you see the world or an
ISsue.
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Today’s Agenda

1 What is strategic storytelling?

The core elements of a story

Your roles as a storyteller
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4 Storytelling tips and tricks

5 Workshopping tricks and sharing
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What is
strategic
storytelling?

to do campaigns, to
do their projects,

V)

thecentershf We must provide young people with a safe
space and the platform to advocate for the issues *they*
deem important in their communities. The Center’s Elevate
Youth CA partner Jovaun Alexander from Inland Empire
Coalition for Youth Justice, shares how youth advocacy can
be fueled by a variety of platforms and tools, including some
that young people might not realize they already have. By
creating a safe, trusted space, Jovaun shares how advocacy
and autonomy help young people find healthy solutions for
their communities now and in the future.

Watch more stories about Elevate Youth CA's partners by
visiting the link in our bio. #YouthEmpowerment
#BuildingTrust #PeerSupport #ElevateYouth

14w
gamechangerslead That's our model for impact at Game

Changers. Look forward to partnering 4
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December 9, 2024
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https://www.instagram.com/reel/DDYFNsHyeVy/
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Storytelling to....

GiIVING

"MUESDAY,
Change Change
behavior policy/systems
Engage funders Explain the issue
and communities and the change
to join. needed.
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Demonstrate
impact

Qualitative results
on people’s lives.

B i M

REDUGTION

Change the
narrative

About youth and
substance use and
solutions to addressing
substance abuse.
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What is your

strategy?

" Objective: What are you
trying to do?

®  Audience: Who needs to
hear this?

"  Voice: Who is the best
messenger for that
audience?
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How could

stories help

advance the work
you’re doing?
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A protagonist.
A place.
Z A problem.
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Show(case)
your work.
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*T THINK You SHOULD BE MORE. EXPLICIT WERE INSTEP Two
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Simple but profound
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Unexpected twists and turns
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Visceral and experiential

) O DINEE



elevate

YOUTH CALIFORNIA

Emotive
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How are you
using
storytelling to
achieve your

objectives?
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Origin
story

YOUTH

CALIFORNIA

Prop. 64

Background

Prop. 64 legalized adult use of
cannabis

Created new taxes on the
cultivation and sale of
marijuana

Revenues go into the California
Marijuana Tax Fund

60% to Youth Education
Prevention, Early Intervention
and Treatment
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Nature of
our
challenge

Teen Drug and Alcohol Use Linked
to Mental Health Distress

Substance use by adolescents may prove valuable in identifying
the presence of underlying disorders, a new study suggests.

@ By Matt Richtel

Jan. 29, 2024

% Share full article ~ m Q 79
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thecentershf and elevateyouthca
Original audio
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* thecentershf Wealth is more than just material possessions—
' it's in the connections and support we find within our

community. In this video, Aide Hernandez from Central Valley
Empowerment Alliance, a partner of The Center’s Elevate
Youth California program, emphasizes the importance of safe
spaces for youth. These spaces provide healthy outlets for
self-expression and substance use prevention, fostering a
sense of belonging and empowerment. The goal? Empowering
youth to lead healthy lifestyles and feel truly seen by their
community.

Want to hear more youth voices from across California? Visit
the link in our bio. #CommunitySpaces #SelfExpression
#SUDPrevention #ElevateYouth

@cvempowerment @elevateyouthca

Why | do
what |l do

Sw

tierramiafestival |
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;_i.*’v? adamperez22 Yes, @aidehernandez!!
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we bring everybody together. ,
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27 likes
January 9
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@ Add a comment...
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https://www.instagram.com/p/DEngXCmNv89/
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http://www.youtube.com/watch?v=d9uTH0iprVQ
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Best
practices for &
gathering |
content
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&

Identify how you'll
gather content and
what you'll gather.

Prepare questions
ahead of time.
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Get consent to
gather photos, video
and/or audio.
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Use both land-
scape and portrait
orientations.
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Make a list of what
you want to gather.

N\

QUIET
PLEASE

Find a quiet place
to gather audio.
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Questions an
lightbulb
moments
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Practicing
ethical
storytelling
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Practicing Ethical Storytelling

= Practicing ethical storytelling means
considering who benefits, who is harmed, and
who is part of the story collection, writing, and
sharing process.
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Four Elements of Ethical Storytelling

Strategy
Collection

Content
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Now, it’s your turn!
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LHCS

CALIFORNIA DEPARTMENT OF
HEALTH CARE SERVICES

THE CENTER

at Sierra Health Foundation

*spitfire

SPARK CHANGE

Thank You!
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