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Disclaimer
• Elevate Youth California (EYC) is a program of the California 

Department of Health Care Services (DHCS) funded through 
Proposition 64 California Cannabis Tax Fund, Allocation 3, 
YEPEITA. Sierra Health Foundation: Center for Health Program 
Management (The Center) is contracted to support the 
implementation of EYC. This statewide program provides 
funding and technical assistance for organizations that are 
developing or increasing community substance use disorder 
(SUD) prevention, outreach, and education focused on youth.



Agenda
• Prevention Messaging 

• Exchange Theory

• Social Marketing and Media Advocacy

• Notable Mentions

• Highlight: EYC Partner

• Questions and Answers (Q&A)



Prevention Messaging

 70 %
of youth report parents are the leading 

influence in their decision to not drink alcohol

The Foundation of Advancing Alcohol Responsibility, 2013

Let's work together to keep kids alcohol-free.

PARENTS LEAD.ORG

http://PARENTSLEAD.ORG


Exchange Theory
• “…views consumers acting primarily out of 

self interest as they seek ways to optimize 
value by doing what gives them greatest 
benefit for the least cost…”



Exchange Theory continued…
• “Nevertheless, exchange theory reminds social 

marketers that they must (a) offer benefits that 
consumers (not the public health professional) truly 
wants; (b) recognize consumers often pay intangible 
cost, such as time and psychic discomfort…with 
changing behaviors; and (c) acknowledge that 
everyone involved in the exchange…must receive 
valued benefits…” (Grier & Bryant, 2005, page 321).



Social Marketing and Media Advocacy
• Social marketing aims to 

transform the perception,  
attitudes, and behaviors of 
selected audiences on a 
subject that they would 
probably prefer not to think 
about or care about at all.

• Media advocacy is "the 
strategic use of mass media 
to support community 
organizing to advance a 
social or policy initiative" 
(Dorfman and Wallack, 1996).



Considerations for Creating a Prevention 
Messaging Social Media Campaign

• Objective

• Define your Audience and 
Engagement Strategy

• Message Development

• Platform

• Content Strategy 

• Posting Schedule

• Resources



Recommendations
• Make your social media a strategic initiative.

• Social media and general media literacy skills are for 
everyone.

• Explore ways to integrate programs with the virtual world.

• Train and empower young people to lead the initiative.

• Partner with social media influencers.

• Good Morning America - #THISISQUITTING 



This is Quitting: Video
• How TikTok influencers are getting teens and young adults to 

quit vaping

https://www.youtube.com/watch?v=gXeOZ0JRH00
https://www.youtube.com/watch?v=gXeOZ0JRH00


Notable Mentions
• The CAUSE Community Network – YouTube 

25,000 Subscribers 

• Truth Initiative – YouTube 1,700 Subscribers 





EYC Partner Spotlight



The RightWay 
Foundation
• Increasing protective 

factors against 
substance use 
disorder through 
youth-led social 
media campaigns.

https://www.instagram.com/therightwayfoundation/

https://www.instagram.com/therightwayfoundation/


SistaBees
• Increasing protective 

factors against 
substance use 
disorder through 
youth-led social 
media campaigns.

https://www.instagram.com/iqsquad/

https://www.instagram.com/iqsquad/


Resources 
• Substance Use Prevention Resources for Youth and College 

Students: digital toolkit 

• Sample Social Media Messages: Supporting SAMHSA’s National 
Prevention Week through Social Media (2024)

• The Do’s and Don’ts of Effective Messaging for Substance Abuse 
Prevention (edc.org)

• Messaging guide for communicating about overdose prevention 
(Berkely media studies group)

https://www.samhsa.gov/about/digital-toolkits/prevention-week/voices-of-youth/resources
https://www.samhsa.gov/about/digital-toolkits/prevention-week/voices-of-youth/resources
https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fwww.samhsa.gov%2Fsites%2Fdefault%2Ffiles%2Fprograms-practitioners%2Fnpw-sample-social-media-messages.docx&wdOrigin=BROWSELINK
https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fwww.samhsa.gov%2Fsites%2Fdefault%2Ffiles%2Fprograms-practitioners%2Fnpw-sample-social-media-messages.docx&wdOrigin=BROWSELINK
https://solutions.edc.org/resources/dos-and-donts-effective-messaging-substance-abuse-prevention
https://solutions.edc.org/resources/dos-and-donts-effective-messaging-substance-abuse-prevention
https://www.bmsg.org/resources/publications/message-guide-for-communicating-about-overdose-prevention/
https://www.bmsg.org/resources/publications/message-guide-for-communicating-about-overdose-prevention/
https://edc.org


Questions?



Thank You!
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